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Abstract:  The trust of humans is sometime traversed when information technology is seen as a tool for easing the 

online transactions and the portage of online services & commodities within the knick of an eye is supposed as a 

conduct for online shakedown and manipulations of all types through the internet in the label of online transaction of 

goods and services. Potentially, certain factors for this recurring jeopardy could be accompanied to the bulletin of 

the uprising of Internet and information technology. 

Prior to exploring several impact and benefits of information technology on commerce, let us interpret what 

information technology and commerce really is. Information Technology is the design, creation, utilization, support 

and management of computer-based information systems in promoting the transactions of information related to 

product and services. Still further it’s a tool that improves the pattern of information on product and services. The 

kind of information includes the transactions of the information life cycle. Some of the activities are information 

creation, processing, dissemination, storage and disposal. 

 

Introduction: Essentially, the area of commerce information technology is the wheel that drives the pattern and 

formats in which the transactions of goods and services are made in real time. Most importantly, information 

technology has bridged the transportation barrier and the physical location of conducting business in this era. It is 

crucial to say that IT has become the axis on which the activities of commerce rest upon. Commerce is one of the 

fastest growing industries worldwide resulting into axel role the information technology has to frolic in the 

commerce industry. Commerce is the whole system of an economy that constitutes the atmosphere for business. The 

system includes legal, economic, political, cultural, and technological systems transacting in any topography. It is a 

system or an environment that affects the business aspects of an economy.  

 

The emergence of the Internet birthed electronic commerce in conducting business transactions and services. It’s the 

infrastructure that proliferates electronic transactions of goods and services. Electronic commerce or E-commerce is 

the buying, selling and exchanging of services and information through computer networks. It gives a sight-map of 

how business are conducted online. E-commerce has bridged the geographical boundaries and eliminated the 

physical market for the transaction of goods and services. As all transactions are conducted over the air/networks. It 

is observed as the application of current and emerging information and communication technologies (ICTs) to 

conduct business. These include existing technologies like landline telephone, mobiles and fax thereby offering most 

scope for small businesses and other Internet-based services. 
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With the emergence of e-commerce Geographic Market-space is created thus allowing shopping to take place 

anywhere. Customer convenience is enhanced, and shopping costs are reduced. Meanwhile IT has shown some 

negatives resultants on commerce such as Privacy, security, payment, delay in the time of delivery of physical 

products, and uncertainty of product delivery. 

 

POSITIVE INFLUENCE OF INFORMATION TECHNOLOGY ON COMMERCE 

Global reach: E-commerce technology permits commercial transactions to cross cultural and national boundaries far 

more conveniently and cost-effectively than is true in traditional commerce. The traditional market is excluded 

because of the wireless technology made evident by the internet. Information technology has bridged the physical 

transportation making it essential for commerce across cultural and national boundaries, right round the earth 

seamlessly and without modification.  

 

Information Density: The Internet and Web widely increase information quantity making it available to all market 

participants, consumers, and merchants alike. Unlike, this technology reduce information collection, storage, 

processing, and communication costs as well thereby increasing greater accuracy and timeliness of information 

making the information more useful and important than ever. Resultant, information becomes more plentiful, less 

expensive, and high in quality. At the ground level in e-commerce markets prices and costs become more 

transparent. Price transparency eases the search of variety of products at affordable price & cost transparency 

increases the ability of consumers to identify the actual costs the merchants pay for products. 

 

Convenience: Its one of the biggest advantages of IT in commerce, customers can access to the services at their 

finger tips. Customers can buy whatever & whenever they want from any location. This increases their choice. 

When customers are exposed with several choices they can decide upon a product with better features and at more 

competitive prices. 

Quicker delivery: Information technology enables quick delivery of online products making it imperative for 

consumers who want to use the product immediately rather than waiting longer. 

 

Customer satisfaction : With IT the consumer can receive utmost information about the product through the internet 

whereby making a more informed decision. Greater the information more would be the confidence to make a 

purchase. More information also leads to enhanced consumer satisfaction as the consumer will be having a better 

idea about the product usage. Moreover, IT enables customization of products so that customers can have the 

products that suits their exact needs. 

 

Supply chain efficiencies: The usage of information technology in commerce can lead to a reduction in the 

inefficiencies relating to supply chain. Some of the benefits are reduced inventories, reduced delivery delay, and 

efficient e-procurement. Information technology has fostered the collaborative and stronger relationships with 

suppliers in the commercial world thereby include streaming and automating the underlying business process, 

enabling direct marketing, selling, customer service fulfillment and information management. 
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NEGATIVE INFLUENCE OF INFORMATION TECHNOLOGY ON COMMERCE 

 

Privacy, security, payment, and contact: This is the greatest challenge bewildering online business. Privacy of 

information, security of the information and payment details, identity theft, contract etc are some of the more serious 

issues on online trading.  

 

Delay in the time of delivery of physical products: When purchases are made in physical stores, the customer gains 

possession of the product purchased immediately & this isn’t possible over the internet. There are ways to get 

around the problem by substituting products into downloadable convertibles. However this cannot be done with 

every product. 

 

Uncertainty of product delivery: One of the inference of information technology on the customer point of view is 

trust of the delivery of physical product. In certain scenarios purchases are made on trust. The reason being, 

purchases are made on the expectation of what that product is and its condition and supplying business conducted 

across the globe, it can be uncertain whether they are legitimate businesses and aren’t just going to take your money. 

Even if the product is sent, it is easy to wonder on the arrival of the product. 

 

Conclusion : It is essential to note that the impact of IT has facilitated business transactions of goods and services, 

transactions can be carried out anytime and anywhere with the coverage of the internet. Nevertheless the requisite 

problem of e-commerce is data privacy which is at risk in a high security environment threatening the current 

activities of online transaction of goods.  
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