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Abstract: The effect of digital marketing communication on product categories like books, music, fashion 

accessories, clothing, banking and online gaming etc. has been well researched by the researchers; but automobile 

industry despite being one of the largest digital spenders has faced dearth of academic studies especially in India. 

We develop and describe a framework for research in digital marketing that highlights the touchpoints in the 

marketing process as well as in the marketing strategy process where digital technologies are having and will have a 

significant impact. Using the framework, we organize the developments and extant research around the elements and 

touchpoints comprising the framework and review the research literature in the broadly defined digital marketing 

space. We outline the evolving issues in and around the touchpoints and associated questions for future research on 

networks. 

Keywords: Digital marketing communication, consumer decision making process, digital technology, Indian car 

market. 

 
 

Introduction: 

Digital Marketing encompasses advertising, communication and public relations, covers all types of communication 

techniques on any subject, product, service or brand in digital media. Digital Marketing, with a much lower 

investment than traditional Marketing, reaches many users who are part of your target audience. Therefore, the 

investments will be better defined, and the conversion ratio will also be higher for this reason. 

The difference between digital marketing and social media is that social media marketing is just one of the 

available channels of digital marketing. Many people believe that by engaging on social media they are doing 

digital marketing, but this is not 100% true, there are many more channels to utilize in a digital marketing 

campaign. 

Digital marketing is the marketing process of building awareness and promoting a brand or product online 

using all available digital channels. 

The major components of digital marketing are: 

 

 Online Marketing Channels – Website marketing, SEM (search engine marketing – includes SEO 

and Pay per click advertising), mobile marketing (i.e. Google Play, Apple Store), email marketing, 

online banner advertising, video marketing, and Social Media marketing.  

 Offline Digital Channels – Television, Radio, SMS, digital billboards (indoor and outdoor) 

 

Social Networking is the most popular buzz word in Internet Marketing for the last couple of years. The 

success of the new generation of social media platforms, mainly Facebook and Twitter, changed the way we 

socialize, interact and shop. This also brought new channels to digital marketing as well.  

“The way we work now is a lot less formal, but it doesn’t have to be less sophisticated. It can be just as 

professional”, Louise Troen. 

 

Comparison of marketing: 

If we compare the two side by side, we will find that: 

 Digital marketing goes beyond the Internet and tries to reach people in the off-line world using digital 

means while social media is limited to the boundaries of the Internet. 

 A Digital marketing campaign may include one or more components (Internet Advertising, Mobile ads, TV, 

SMS etc.) while a social media strategy may include one or more social media platforms (Facebook, 

Twitter, etc.) 

http://www.csjournals.com/
https://www.tandfonline.com/keyword/Digital+Marketing+Communication
https://www.tandfonline.com/keyword/Consumer+Decision+Making+Process
https://www.tandfonline.com/keyword/Digital+Technology
https://www.tandfonline.com/keyword/Indian+Car+Market
https://www.tandfonline.com/keyword/Indian+Car+Market
https://www.tandfonline.com/keyword/Indian+Car+Market
https://www.reliablesoft.net/website-marketing/
https://www.reliablesoft.net/what-is-the-difference-between-seo-and-sem/
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 Social media is strongly associated with a content strategy i.e. you create content and use social media to 

promote it while digital marketing can rely entirely on banners (either on the Internet, TV or billboards) fo r 

promotion. 

It depends on the type of brand, products or services you want to promote. There are cases where other forms 

of digital marketing will be more appropriate to build awareness than social media. Social media is a must of 

every product, brand or service that has a wide audience. 

For example, if you are selling a software product, social media can help you find new customers, educate your 

existing customers (by sending them tips and tricks) and keep them informed about new updates, upcoming 

releases, etc. Digital marketing is the future of marketing and will gradually gain more ground in the online 

and offline world. 

 

Internet Marketing /Networking: 

Marketers love new tech and new trends, sometimes they don’t get them quite right at first, or sometimes they nail 

them (e.g. Buzzfeed on Snapchat). One of the biggest technology trends right now is the Internet of Things, which 

promises to bring the connectivity of the Internet into every facet of our lives. Making our devices and homes 

smarter and more efficient. The internet of things promises to be a revolution on par with the original connectivity 

revolution that the internet has unleashed over the past twenty years. 

There are expected to be 75 billion connected devices by 2020, meaning there will be ten times as many devices able 

to talk to one another as there will be people on the planet! The implications are huge and far ranging. All this 

sharing of data will transform the way we live our lives. Yet to date it has been unclear how the Internet of Things 

(networking )will affect marketers.  

 FitBit 

 Diageo 

 Amazon – Tide 

 Big Ass fans 

 Tesla Motors 

 Gooee 

 Uber – Spotify 

 

Network marketing, also known as multi-level marketing (MLM), is a direct selling method that uses a network of 

people to sell a product. According to the IRS, network marketers earn money either by directly selling products 

themselves or by recruiting others to sell products for them. Those persons in turn recruit others to sell the same 

product, and so on and so forth, until there is a hierarchy of distributors who are selling and promoting the product, 

hence the term multi-level marketing. 

Network marketers may also find a degree in marketing or business administration very useful. A degree program in 

marketing helps students understand the consumer market and the factors that influence consumer-purchasing 

decisions. A degree in business administration prepares students to plan and direct the everyday operations of small 

businesses and large corporations. 

A degree in business administration with a concentration in marketing may also prove helpful. Students learn the 

fundamental principles of marketing and selling, as well as how to run a business. Some general course topics 

include advertising, sales, e-commerce, marketing management, marketing research, finance, accounting, human 

resource management, and business ethics. 

 

Future of Digital networking: 

Mobile has been a massive trend in marketing for years now and makes up over half of web traffic. The internet of 

things is a bit newer and more exciting, but it isn't yet quite clear exactly how it will affect marketers. There are 

plenty of opportunities and predictions, but anyone who tells you they know exactly how the IoT will be affecting 

your marketing in 2020 is either lying or profoundly misguided. The digital marketing trends for 2020. 

1. Chatbots Take Off 

2. Use of Private Messaging Apps 

3. Increased Use of Artificial Intelligence 

4. Hyper-Targeted Advertising 

 

http://www.csjournals.com/


IInntteerrnnaattiioonnaall  JJoouurrnnaall  ooff  EElleeccttrroonniiccss  EEnnggiinneeeerriinngg  ((IISSSSNN::  00997733--77338833  

                                          VVoolluummee  1111  ••  IIssssuuee  22    pppp..  445544--445566  JJuunnee  22001199--DDeecc  22001199            wwwwww..ccssjjoouurrnnaallss..ccoomm 
 

Page | 456 

 

 
Fig 1. Content Database 

 

Conclusion: 

At present, no industry is complete without incorporating digital marketing into it.In the fastest growing country like 

India, the government is progressing towards Digital India Mission and so it is expected that the next decade will 

completely be a digital era. Digital marketing is a booming industry which helps companies in marketing their 

products/services online. Digital marketing has made that possible in very many ways. The importance of digital 

marketing has opened numerous doors for individuals with the intentions of pursuing careers in the field. As the 

significance of online media grows, so does that of digital marketing. In the next five or so years, marketers are 

bound to find more use for digital marketing, and that means an increase in career opportunities. The best thing is 

that digital marketing does not just serve businesses. Online visibility for individuals has become just as crucial. 
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